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INTRODUCTION

Dear friends of Boroume,

In the following pages you will have the opportunity to read a 
brief description of Boroume's actions for 2025, a record year for 
the organization in which among many things, the following were 
accomplished:
• we saved & offered the largest amount of food since the end 

of 2012 when we launched our initial "Saving & Offering 
Food“ program

• we had the honor and pleasure of being supported by the 
largest number of volunteers ever

• we discussed the issues of food saving and volunteering with 
over 77.000 students through our educational programs 
“Boroume at School” and "The Journey of Food"

2025 was another year in which we had the great honor and 
pleasure to work with hundreds of partners across Greece with 
the common goal of reducing food waste and increasing food 
donations in Greece.

For everything you read in the following pages, we owe 
immense gratitude to all those who, for yet another year, 
honored us with their trust, time and skills.

We warmly thank our long-term partners from the bottom of 
our hearts and welcome our new friends to our great food 
saving "family“.



NUMBERS

NUMBERS

We saved & offered a total of 
20.664.192 portions of food, i.e. more 
than 56.614 portions per day on 
average, with an estimated value of 
30.996.288€

The ratio of offered food portions per 
unit of operational cost of our 
organization was on average 74 
portions of food / 1€ of operating cost

We saved & offered food from 742 
individual donation locations to 330 
charitable organizations in every region 
of Greece

We presented Boroume and its actions 497 times in 
the media, held 23 presentations and implemented 11 
training seminars with 552 participants in companies

We saved & offered a total of 230.788 
kilos of fresh vegetables and fruits from 
62 farmers' markets in 18 cities in Greece

Boroume at School:

We presented 371 educational 
programs, in which 7.760 students 
from 73 Municipalities in every 
corner of Greece participated

The positive environmental impact of our actions for 
2025 is estimated at more than 54 million kg of CO2 eq. 
not emitted into the atmosphere, which is equivalent 
to 984.367 trips from Athens to Thessaloniki by 
conventional car or the annual CO2 storage of 324.193 
trees

Boroume's actions were supported 
by a total of 804 volunteers

1€ OPERATIONAL
COST

74 PORTIONS OF FOOD

“The Journey of Food”:  we conducted 3.538 
awareness workshops with 70.400 students 
in 1.109 schools from 149 different 
Municipalities throughout Greece

The positive environmental impact 
of our actions for 2025 is also 
estimated at 88.856.026 cubic 
meters of water, which is equivalent 
to almost 900 million showers
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BOROUME’S PROGRAMS

Our programs are based on two pillars:

1. saving & offering food through programs at every 

stage of the food chain (Saving & Offering Food, 

Boroume at the Farmers’ Market, Boroume Gleaning, 

We Are Family)

2. raising awareness and educating on the issue of food 

waste (awareness raising program “Every Meal 

Matters”, Boroume at School, Alliance for the 

Reduction of Food Waste, certification “No Food 

Waste”, “The Journey of Food”).



6 BOROUME | ANNUAL REPORT 2025 PROGRAMS

Saving & Offering Food

Boroume’s core program aims to reduce food
waste and increase food donations to
beneficiaries of charitable organizations, through
the easiest, fastest, and most direct way, namely
it’s Saving & Offering Food model.

Given that donations include all types of food and that Boroume 

works directly with charities without intermediate food storage that 

allows calculation in kilograms, quantification is based on calories 

and with the criterion: 500-600 calories = 1 portion of food

• We saved & offered a total of 20.664.192
portions of food, with an estimated value of
30.996.288€ (using an average value of 1,5€ per
food portion), while since the beginning of our
operation in 2012, we have exceeded 125 million
portions of food

• The positive environmental impact of the
above quantity corresponds to 54.140.183 kg of
CO2 eq. not emitted, equivalent to 984.367
Athens-Thessaloniki trips by conventional car or
the annual CO2 storage of 324.193 trees. It also
corresponds to 88.560.256 m3 of water not
wasted, which is equivalent to 888.560.256
showers

• The daily average for all of 2025 was 56.614
portions of food

• The main indicator of our effectiveness, i.e. the
ratio of food portions offered to our total
operating costs, amounted to 74 portions per 1€
of operation cost

• From 742 donor locations, we saved & donated
food to 330 charitable organizations throughout
Greece

In 2025 we saved & offered the largest amount
of food in the 13 years of operation of Boroume.
More specifically:
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Boroume at the 
Farmers’ Market

The purpose of this program is to reduce
food waste at the primary sector of
production by making good use of the
surplus products from the producer and
trader stalls at farmers’ markets and helping
in their distribution to local charitable
organizations.

Specifically, we accomplished the following in 
2025:

• We saved 230.788 kg of fresh fruits and 
vegetables. Since the beginning of the program in 
2015, we have saved more than 1.400.000 kg

• We increased the number of participating 
farmers' markets to 40 in Attica and Thessaloniki

• We implemented food saving & offering actions 
in 22 farmers’ markets in additional 16 cities 
through our “The Journey of Food” program

• We offered directly the above quantity to 39 
local charitable organizations

• We carried out a total of 1.212 food saving & 
offering actions

• We welcomed 17 students from 5 French 
universities who completed their internships as 
part of the program

• We were supported by 796 volunteers in 
the program's activities

• We presented the program and its 
results at the 1st Annual Panhellenic 
Farmers Market Conference

• We collaborated with 31 companies, 
educational institutions, and organizations to 
implement the volunteer actions of the 
program
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We Are Family

The purpose of the program “We Are Family” is 
to create “families” of support, consisting of 
those who wish to help and those facing food 
insecurity in Greece. This is done through a direct 
and transparent process which converts all 
monetary donations, with zero operational cost 
for the donors, into supermarket vouchers 

strictly for the purchase of food, thus ensuring 
the beneficiaries’ dignity.

Boroume 
Gleaning

Taking into account that 30% of the world’s 
agricultural production is wasted in the field, we 
have created this program, which aims to offer 
leftover agricultural production to those who need 
it most in Greece. 

Since 2014 we have saved & offered 30 tons of 
vegetables and fruits from fields and orchards all 
over Greece. 

In total, since 2013 we have converted more 
than 1.7 million euros in supermarket vouchers 
for the purchase of food, supporting more than 
45.000 beneficiaries of 200 municipal social 
services throughout Greece.
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While saving & offering food is clearly very 
important, Boroume believes that substantial 
behavioral change in reducing food waste will 
only be achieved by informing the public 
about its social, environmental and economic 
benefits.

In 2025, our efforts to raise awareness mainly 
took the form of actions and presentations in 
Greece and abroad as well as the dynamic 
presence in mass and social media. 

Awareness Raising Actions:
* Presentation of Boroume at 23 events in 

Greece and abroad

* Implementation of 11 educational seminars to 
more than 552 company employees

* 243 companies used the “Member of 
Boroume’s Saving Food Network” sticker in 
637 of their stores

* 497 mentions in print and online press, 7 
interviews on TV channels, 5 on radio and 2 

podcasts

* Joint initiative of members of the Alliance for 
the Reduction of Food Waste in order to 
raise public awareness on the occasion of 
the 29th of September, International Day of 
Awareness on Food Loss and Waste with 
material created pro bono by Frank & Fame

* Collaboration with “Chryssi Zymi”for the 
creation of informational material using 

Boroumes’ Food Saving Decalogue

Awareness Program “Every Meal Matters”
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Boroume at School
Firmly believing that educating children on the issue of food waste, volunteering and social solidarity are 
prerequisites for the development of a better society, we continued dynamically in 2025 the 
implementation of our educational program Boroume at School, increasing it quantitatively and 
geographically expanding the overall impact of the program while improving it also qualitatively. 

More specifically, in 2025:

• We spoke to a total of 7.760 pupils of all
educational levels about food waste and
tried to inspire them to become young

"Food Saving Warriors", while in total,
since the beginning of the program in
2014, we have spoken to more than
140.000 pupils

• We carried out 371 educational programs
in 167 schools in 73 Municipalities

throughout Greece
• We collaborated with “The Why

Community” for the creation of 2
educational videos regarding food waste
and Easter

• We continued our collaboration with
Harokopio University and Doukas Schools
with the aim of accurately counting waste

at school, informing and raising awareness
among pupils on the issue of food waste

• For one more year, we joined forces with
the Loulis Museum, as well as with the
Goulandris Museum of Natural History to

support them in spreading the message
about reducing food waste
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“The Journey of Food”

As part of the National Action against Childhood Obesity of the Ministry of

Health, which is implemented in collaboration with UNICEF and funded from
the Recovery and Resilience Fund Greece 2.0, Boroume participates as a
partner in the implementation of interventions in schools to reduce food
waste and promote healthy and sustainable eating habits for children.

The "Journey of Food" program is implemented throughout the country and

includes:
a) Awareness workshops for pupils aged 12-18
b) Voluntary actions of pupils in farmers' markets for the rescue of unsold
fruits and vegetables and their offer to socially vulnerable groups in
collaboration with local Municipalities

More specifically, in 2025:

• We visited 1.109 schools in 149 different Municipalities throughout
Greece

• We conducted 3.538 awareness workshops with 70.400 pupils
• We implemented 128 voluntary food saving & offering actions with 825

pupils in the farmers’ markets of 18 cities (Larissa, Heraklion, Sitia,
Kastoria, Rhodos, Kalamata, Thessaloniki, Serres, Athens, Veria, Trikala,

Sparti, Komotini, Chania, Rethymno, Katerini , Arta and Florina), where in
total we saved 16.465 kg of fruits and vegetables and offered them to the
local municipal social services

The "Journey of Food" will end in March 2026.
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Alliance for the Reduction of Food Waste Certification Scheme
"No Food Waste"

In 2021, in strategic collaboration with TÜV
AUSTRIA HELLAS, the pioneering food saving
certification scheme “No Food Waste” was
created to monitor and evaluate food waste
for every actor in the food value chain.

“No Food Waste” is a powerful tool in the
effort to reduce food waste in Greece and
aims to highlight the responsibility, the social
and environmental awareness and sensitivity,
as well as the business ethics that govern each
entity that contributes to the reduction of
food waste.

More specifically, in 2025 we achieved, among
other things:

* to further expand the Alliance, which now has
86 Cooperating Parties

* to undertake a joint initiative of Alliance
members called "Food Saving Action Week" with
common messages and visuals, aiming to raise
public awareness and mobilize action on the
occasion of September 29th, International Day of
Awareness on Food Loss and Waste

* to prepare the 5th Annual Report "Actions for
the prevention and reduction of food waste",
implemented by Members of the Alliance

* to discuss issues of the legislative framework for
food donation, as well as the legally binding food
waste reduction targets at EU level and the
measures that Member States are called upon to
take

* highlight good practices to reduce food waste,
encourage synergies between Alliance members
(e.g. for the optimal management of products
with close-by dates) and conduct consumer
behavior research

In 2020, we created the Alliance for the Reduction of
Food Waste in order to join forces with all those
who wish to reduce food waste in Greece. Now,
public authorities, professional and scientific bodies,
food and catering businesses from all stages of the
supply chain, civil society organizations, academic
and research community bodies exchange
information, create synergies and partnerships, and
formulate common positions on important
legislative issues.

PROGRAMS
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* With the Universities of ESSEC, 
IESEG, Sciences Po Lille, 

Sciences Po Rennes for the 
implementation of internships 
for their students at Boroume

* With the Greek America 
Foundation for the support of 
the Boroume in Farmers’ 
Market program with 
volunteers from the USA for a 
total of 4 weeks

* With the Ministry of Tourism / 
United Nations World Tourism 
Organization for the research 
aimed at capturing the current 
situation regarding food waste 

management in the tourism 
sector worldwide within the 
framework of the "Tourism 
Food for Good" initiative

* With the Milan Urban Food 

Policy Pact for the 
presentation of Boroume's
actions at the Global Forum 
2025

* With Open Farm and New 
Agriculture / New Generation 
for the implementation of 
information seminars for 
producers and non-profit 
organizations regarding the 
platform for rescuing & 

providing food in the primary 
sector that we created in the 
SOULFOOD program

* With Wise Greece for the 
participation as a mentor in 
the "Farm Food Future" 
platform

* With Good Food For All for the 

participation in the pan-
European initiative "Food is a 
Human Right"

* actively participated - for another 
consecutive year since 2016 - as an 
Expert in the meetings of the 
European Union Platform on Food 
Losses and Waste, the most 

important forum on reducing food 
waste in Europe

* “SOULFOOD” (European Social 
Fund): after 3 years, the project, 
which aimed to create digital tools 
to improve food rescue & supply 
from the primary sector, was 

successfully completed
* participated in the advisory 

committees of the Horizon 
BREADCRUMB and ROSETTA 
projects and as Ambassador in the 
CHOICE program

* “CULTIVATE” (HORIZON): we 
continued the implementation of 
the project, which aims to 
disseminate best practices in food 
rescue and increase the food 
resilience of EU cities. As part of the 
program, we implemented, 
together with Cascoland, an 
interactive educational seminar on 
reducing food waste at the farmers’ 
market of Agia Paraskevi, while also 
collecting traditional food saving 
recipes

Collaborations & Actions

European Projects
In 2025, we had the honor to participate through various fora with many
other partners from other European countries in the joint effort to reduce
food waste. Indicatively, we:

Collaborations
Boroume’s actions in 2025, in addition to those within the framework
of our programs, include important actions in the context of European
projects and collaboration with institutions, networks and cooperation
with companies that have supported our goals through CSR actions.
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Corporate Social Responsibility (CSR) Actions
As part of Boroume's goal to reduce food waste and increase food donations, in 2025, we collaborated 

with dozens of companies to design and implement corporate social responsibility actions.

Indicatively, in 2025:

We implemented 

12 educational 

seminars of 

Boroume in the 

Kitchen with a total 

of 218 participants

We implemented 8 

educational 

seminars for adults 

with a total of 477 

participants

We implemented 

34 food rescue & 

food donation 

actions within the 

framework of 

Boroume in the 

Farmers’ Market 

with 160 

volunteers from 18 

companies

For the 12th 

consecutive year, 

we collaborated 

with all AB 

Vassilopoulos 

stores  throughout 

Greece, which 

offered surplus 

food to dozens of 

nearby charities

We supported 

Eurocatering –

Freskoulis for the 

10th consecutive 

year in the 

implementation of 

the company's 

annual program to 

fully cover the 

needs in vegetables 

and fruits of 20 

public benefit 

organizations in 

Attica, Thessaloniki, 

Thebes, Livadia, 

Patras

METLEN covered 

the costs of the 

Boroume at School 

program for the 

first semester of 

2025 and, in 

collaboration with 

Equal Society, 

conducted a social 

impact study to 

support the 

program.

We expanded our 

collaboration with 

Metro MyMarket

by increasing their 

partner stores to 

67 to further 

reduce food waste 

and increase food 

donations

We collaborated with 

Barba Stathis for the 

monthly support of 

charitable 

organizations with 

donations of its 

products. In total 65 

charities were 

supported in 2025.

For the 9th year we 

collaborated with 

Alpha Bank's “Dine in 

Athens“ initiative

We collaborated for the 

implementation of voluntary 

actions with the following 

partners: ACG, AKL, Ayvens, 

Beak-on, Byron College, 

Cascoland, City College, 

Dolphin Travel, Edenred, 

Emfasis,  Espigoladors, 

Global Shapers, Greek 

American Corps, Greek 

Canadian Roots, Goody's-

Everest, Grohe Hellas, 

Hellenic American 

University, Hellenic Youth 

Participation, ICAP, Khora

Kitchen, Manpower, Pierce, 

Principia Energy, Saffron 

Kitchen, Stavros Niarchos

Foundation, Victoria 

Community Center, Young 

Caritas,1
st

Gymnasium of 

Triandria, College De La 

Salle Thessaloniki, Doukas

School, Zepos & 

Yannopoulos, Scouts 

Community of Chalandri

COLLABORATIONS & ACTIONS
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TEAM

Angelos Giannopoulos, Emilia Kamperoglou, Alexis Kappas, Emilia Koutoulaki, Ananias Mitsiopoulos, Alexandra Roidou, 
Alexandros Theodoridis, Alia Moatsou, Anastasia Ntakosta, Anthi Petromelidou, Anna Kambouropoulou, Artemis Ioannou, 
Vana Bizirgianni, Varvara Kosmidou, Gerasimos Giannopoulos, Gianna Pantelidi, Giorgos Logiadis, Giorgos Tsairelis, Despina 
Stamataki, Dimitra Stavroussi, Dimitris Trakaniaris, Dimitris Tsompanoudis, Dimitris Chrysafidis, Evelyn Mitropoulou, Elenia 
Proedrou, Elenia Saloutsi, Irene Hova, Irene Grigoriou, Eleftheria Gekou, Eva Papanikolaki, Eftychia Paltsidou, Thodoris 
Marokos, Theoni Tsoudi, Ioanna Stratoudaki, Kalliopi Mytilineou, Katerina Kyriakopoulou, Katerina Margaritopoulou, Kimon 
Kamperoglou, Leonidas Magklaras, Lydia Papageorgiou, Maria Andrianopoulou, Maria Dandoulaki, Maria Stefanouli, Marianna 
Founta, Merkouris Konstantis, Michaela Kontostavlou, Natalia Karaiskaki, Nektaria Athanasiadou, Nikos Charisis, Niovi Lavida,
Panagiotis Chatzimichail, Rebecca Tsochantari, Xenia Papastavrou, Sofia Pantoula, Sofia Papalouka, Sofia Xenou, Stavroula 
Antara, Jimis Tsakiris, Phaedon Lomis, Haris Tsironis, Christiana Barka-Katsenou, Chrysi Tsolaki, Alice Damico, Alessia Xhaferri, 
Cristina Fantechi, Elena Debre, Elina Varrest, Fabian Del, Heidi Theodoridi, Helen Mylonas, Joy Heijnen, Joyce Olenghankoy, 
Jose Alvarez, Jules Lyochon, Leo Stone, Leon Deltrot, Margot Lenin, Marie Dutruel, Maelys Gilles, Milena, Nick Mylonas, Nick 
Politakis, Parker Johnson, Roberto Omar Chaib, Tilia Fraembs, Thibault Ravinet, Sam Howard, Stephen O' Connor

Our many volunteers, partners and friends constitute the heart of our organization supporting us 
generously every day, for none of the above actions would have been possible without them and we thank 

them all from the bottom of our hearts. 
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DONORS
Boroume’s donors consist of food donors and

donors who support our operation, either through

financial support or in-kind donations.

AB Vassilopoulos, Athenian Brewery, Amarantos
Confectionery, Anaptyxiaki Athinas, ANEDIK Kritikos,
Apollonion Pallini, Arabatzis Greek Dough, Arsakeio
Psychikou, Artosporo, BioAgros, Mandreka Dairy, Gatidis,
Gefsinous, Gregorys, Deipnosofistirion, DELTA, DESFA,
Athens College Primary School, Psychiko College Primary
School, EETT, National Bank of Greece, Kostea-Geitona
Schools, ELTA, Hellenic Football Federation (EPO), Athens-
Attica Hotel Association (EXAA), Christopoulos Workshop,
ERT, Narcissus Restaurant, EPSA, Zacharakis, Fresh Pastry
Shops, Physis Pastry Shop, Eleftheri Ekfrasi Theater, IKEA,
Prolepsis Institute, Institute of Cooperative Leadership &
Cooperation, Psychiko College, Koulourades, Chatzi Estate,
Kostis Confectionery, Kotsovolos, Greek Chefs' Club, LITO
General Maternity & Gynecological Clinic,Mathimata
Mageirikis, Melirryton, Barba Stathis, Begnis Catering,
Nafsika Polychoros, Metaxas Hospital, Terpsithea Bakery,
Papagos Bakery, OPAP, Papaspyrou, Attica Regional
Development Fund & Innovation Center,

Food Donors
Boroume’s saving & offering food process starts

with the companies who wish to participate in our

program, who save & offer, with our help, their food

for a good cause. As a minimum token of gratitude,

we list below the names of those who offered food

in 2025:

Central Macedonia Regional Development Fund, Pes Alevri -
Acharnes, Pappa Eleftheria-Pappa Aliki Bakery, Soufledaki,
Moraitis School Alumni Association, SOKEE, Ikaron School, Hill
School, Greek Scout Corps, Ta Delphinakia, Argyris' Yeasts, Ta
Koulourakia, TOURON S.A., Trianemi, Flya All Day Food,
Dracopoulos Bakeries, Tsoukala Bakeries, Semonlina Bakery,

Roupas Bakery, Vassiliou Bakery, Veneti Bakery, Doura
Bakery, Evangelos Zoumburlis Bakery, Tsaltampasis Bakery,
Frouteboriki Mylonas, Christina The Signature of Taste,
Othisi High School, 10AM Apotheke, 8Belles, Attica
Farmers' Markets: Agia Paraskevi, Agios Dimitrios, Agios
Eleftherios, Agios Pavlos-Metaxourgeio, Alsoupoli, Egaleo,
Ano Ilisia, Acharnon, Gkyzi, Gerakas, Glyfada, Ellinoroson,
Kypseli, Lykovrysi, Moschato, Nea Ionia, Neo Psychiko,
Pallini, Panormou, Patisia- Agios Nikolaos, Petralona,
Pigada (Piraeus), Pl. Koliatsou, Toufa (Chalandri), Chalandri,
Holargos, Thessaloniki Farmers' Markets: Ano Toumba
(PAOK Stadium), Ano Toumba Empedokleous, Evosmos,
Epanomi, Kalamaria, Kanari, Kato Toumba, Artakis,
Gratsiou, Neoi Epivates, Kimonos Voga, Martiou, Pavlou
Mela Stavroupoli, Stavroupoli, Sykies, Chalkidikis, Adam's,
ADUS, Aegean Airlines, Airotel Stratos Vassilikos, ALIMECO,
Amarilia Hotel Vouliagmeni, AMGEN, Antonis Selekos
Conceptual Desserts, Aria Fine Catering, Artisti Prozymi,
Asianna Oriental Food Trade, Athens Capital Hotel -
MGallery Collection, Athinais Hotel, Atraktos, Attica Green,
Ayvens, Balthazar, Baraonda Club Restaurant, Barilla
Hellas, BEAT snack & coffee, Campion School, Coca Cola 3E,
Conco, Cookoobaroi, Core Innovations, Pes Alevri -
Acharnes, Pappa Eleftheria-Pappa Aliki Bakery, Soufledaki,
Moraitis School Alumni Association, SOKEE, Ikaron School,
Hill School, Greek Scout Corps, Ta Delphinakia, Argyris'
Yeasts, Ta Koulourakia, TOURON S.A., Trianemi, Flya All Day
Food, Dracopoulos Bakeries, Tsoukala Bakeries, Semonlina
Bakery, Roupas Bakery, I Am Gourmet Catering, Indigo
View Productions, Intercatering, Interfood, Intracom,
Introfex, Ioniki, Joho Facilities, K22 Global Traders, KAFEA
TERRA, I Am Gourmet Catering, Indigo View Productions,
Intercatering, Interfood, Intracom, Introfex, Ioniki,

Joho Facilities, K22 Global Traders, KAFEA TERRA, Kalamea
Foods, Kallas Incorporation, Kitchen Lab, KPMG, Krivek, La
Chocolatiere, Loulis Food Ingredients, Marathos (All in a
box), Mauzac, Me-nou Geusis, Medbest, Medical Brace,
Melissa - Kikizas, Menoo, METRO - My Market, Mitel, Mon
Kooloor, Monokeros Bakery, MSD, NAK NAK Insurance
Brokers, NEWREST Hellas, NJV Athens Plaza, NN Hellas,
NViSO, OCEAN ALPHA, Ok anytime market, Olayan Group,
Olympic Foods, Oracle, Paul, Pedion, Pepper and Sugar,
Philosofish, Posidonia Exhibitions, Roche Hellas, S-Cape
Travel Group Greece, Secret Garden, SOLID Spaces,
Sovolos, Sporos, St. Catherine's British School in Athens,
Starbucks, Stelios Foundation, Studio Sweet Waters, Sunny
Day Catering, Sympraxis, TaskUs, TEDxAUEB,
TEDxPanteionUniversity, The American College of Greece,
The Cookie Spot, The It Company, The Love Van, The Salad
Project, The Volks Bar Catering, Holiday Inn Athens, Thing
Biz Academy, Trechantiri, TUV AUSTRIA Labs, Uni Systems,
UPSTREAM, V+O, Venice Events and Catering, Villa Amalia
School
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Financial Support:
ΑΒ Vassilopoulos, Analytical Instruments, Kritikos Supermarket, Arabatzis Hellenic Dough,
Gregorys, DELTA, Dodoni, Hellenic Diairies, Zepos & Yannopoulos, Central Market and 
Fishery Organizations, MEVGAL, Barba-Stathis, Association of Insurance Company 
Representatives & Executives, Chalkiadakis, 3ALFA, AKL Law, Ayvens, Barilla, CoffeCo, 
Delifrance, Dine in Athens / Alpha Bank, Dolphin Hellas, Draxis, Edenred, Eurocatering, 
Eurolife, Evergood (Everest, Goody’s), Grecotel, FoodPlus, Friends of Boroume, ICAP, 
IKEA, Indeavor Hellas, Intercatering, Instacar, Loulis Food Ingredients, Kafea Terra, 
METLEN, Metro MyMarket, Naias, Navitrust, Newrest, Numil, Principia Energy, Project 
Solutions, S-Cape Travel, TUV Austria Hellas, Unisystems, The Hellenic Initiative Australia

Boroume’s Supporters

Our non-profit activity is fully based on the trust and assistance of Boroume’s
supporters in the form of financial support and/or support in kind (goods or
services). In addition to the supporters listed below, we have been supported by
others who wish to remain anonymous.

In Kind Supporters:
ΑΒ Vassilopoulos, Atcom, Clip News, Entersoft, Eurocatering / Freskoulis, Eurolife, Frank 
& Fame, Fourlis, JTI, Lambadarios Law Firm, Loulis Food Ingredients, Moosend, Revival
Consulting Services
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BOROUME in 2025 through the words of...

… Mr. Bianchini, from the 

Pope John XXIII Community:

“Your help is one of the most 

important we have every 

month. Thank you very much 

for all the help and 

cooperation.”

… Ms. Stathopoulou from the “Maria 

Kokkori” Supported Living Home: 

“We thank you for your cooperation 

and support over the years. Your 

contribution is invaluable to our 

action and the strengthening of our 

people”

… Nathan Labussiere, Boroume

intern from France: 

“My experience at Boroume

changed me a lot, I realized many 

things about the reality of other 

people, such as refugees and 

vulnerable families”

… the student-volunteers of the 1st 

Experimental High School of Larissa 

for their participation in the action of 

the “The Journey of Food” program: 

“In this action we contributed and 

helped families in need. We 

understood how bad food waste is! 

We also understood how the farmers’ 

market works!”



Dikis 10 str. Zografou 157 73

+30 210 323 7805

www.boroume.gr

info@boroume.gr

http://www.boroume.gr/
mailto:info@boroume.gr

